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The voice for water consumers
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Comments or points
of interest

Significant change
since last year

Agree water and
sewerage charges are
affordable

(Sample size: 248)
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Results for Affinity Percentage of household Range and average |[Comments or points

Water customers for all WoCs'! of interest
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Affinity Water sewerage services are provided by Thames Water (187 respondents),
Anglian Water (37 respondents) and Southern Water (12 respondents)®

Thames oveeverydrp @) ~= Southern
o anglian . - Water

Results for sewerage Percentage of household Range and average | Comments or points
service provider(s) for customers for all WoCs' of interest
Affinity Water

Satisfaction with sewerage services
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Sample Profile

Sample profile for Affinity Water (Sample size: 250%)

Gender

Male 45%
Female 55%
Age

18-29 2%
30-44 12%
45-59 27%
60-64 8%
65-74 27%
75+ 24%
SEC®

Higher managerial, administrative & professional occupations 53%
Intermediate occupations 26%
Routine & manual occupations 17%
Never worked and long-term unemployed/Full-time students 1%
Refused 2%

Water Meter

Proportion having a water meter

75%

Statistical reliability on sample size of 250 is +/- 6.2%

! Average (mean) proportion for all WoCs is based on weighted data. All other data is unweighted.
2 Sample size is shown in brackets and excludes don't knows unless followed by an asterisk *.

3 Question wording changed in 2024 to include “Yes, have enquired but not eligible”

4 Question changed to Yes/No option in 2021 so data not comparable with previous years.

5 There is no differentiation between sewerage service providers within the results.

® Percentages do not add to 100% due to rounding



